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Abstract

Purpose. Analysis of research studies on tourism related activity carried out in various Eu-
ropean countries in the period from the end of WWII to the end of the 20th century. The study 
embraced both the research methods and techniques, as well as the ways of expressing tourism 
activity, making an attempt at comparing the findings of various studies in each case (both on 
the domestic and international scale).   
Method. The basic method used in the study was complex analysis of scientific literature per-
taining to the research on tourism related activity (published in Polish, English, German and 
French), where focus was on research methodology. Also, the findings of the analysed studies 
were investigated to a certain degree, which – despite some limitations of research comparabil-
ity – indicated serious disproportions in the level of tourism related activity among the inhab-
itants of particular countries.  
Findings. The study indicated that the great majority of research carried out within the en-
tire analysed period of time embraced surveys with a great heterogeneity of research methods 
and techniques, non-uniform terminology, as well as various different criteria and typologies of 
tourism activity. The study also revealed a great variety of used indicators (measures), which 
made proper diagnosis of the phenomenon and interpretation of the results additionally diffi-
cult. Hence, it impeded the potential use of research results in practical activity. 
Research limitations and conclusions. The paper presents the analyses of research stud-
ies carried out until the year 2000. A similar study, based on the scientific literature published 
already in the 21st century, is in preparation. 
Practical implications. The current study shows that at the end of the analysed period, tra-
ditional research methods and indices determining the level of participation in tourism (e.g. 
tourism activity rate) often did not allow for proper market analyses and required serious im-
provement (particularly in relation to research comparability and results obtained by various 
institutions). Reliable research studies have always been largely expected by the widely under-
stood tourism branch as such data constitute a crucial factor not only in their current activity 
but also in strategic planning. 
Originality. The paper presents one of the most comprehensive overviews of research stud-
ies on tourism activity, particularly in relation to the analyses of research methodology on this 
subject matter. New estimation methods and genuine indices of tourism-related activity were 
also proposed in the study, taking the hitherto mentioned conditions into consideration. 
Type of paper. The paper is an overview analysing the findings of numerous empirical studies. 
Key words: tourism-related activities, methodology, terminology, surveys, sampling, classifi-
cation criteria, research comparability. 
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Significance of research on tourist activity

The knowledge of distribution and tourist activity structure presently 
constitutes one of the basic indices of tourism policy. This especially applies 
to the policy concerning national tourism traffic. Studies on tourist activi-
ty are one of the most important sources of information regarding the level 
and structure of tourist activity. They are essential in determining the prin-
ciple of functioning of the tourist market, optimal spatial and temporal dis-
tribution of tourism traffic and the organization of transportation and ac-
commodation base.

The main goal of this part of the study is to identify people who do not 
participate in tourism and the reasons eliminating them from tourism traf-
fic. According to this, subjects of tourism policy (utilizing proper instruments) 
may influence the demographic, social and professional structure of the partic-
ipants of tourism traffic. Activity that shapes the general consumption of the 
society and the support of selected populations (or selected forms of tourism 
movement) is one of the factors of worldwide tourist policy [Guignand 1989].

Besides tourism policy, frequently considered on the macro scale, stud-
ies on tourist activity present great significance on the micro scale. They 
constitute the basis of company’s marketing strategies and other subjects 
operating on tourism market. They also provide valuable information con-
cerning the demand for tourist products within different seasonal and spa-
tial profiles. Based on them, market fragmentation is performed according 
to several different criteria such as: form of tourism traffic, social and de-
mographic features, aims and motives for departures, quantity and struc-
ture of expenses, preferences regarding place and time, etc. The knowledge 
of conditioning, level and character of tourist activity for tourist companies 
is due to the fact that “depending on age, psychological and cultural expe-
riences, the social position, practiced profession, conscious interests, unful-
filled desires, observed value systems, tourist activity can be expressed in 
ways that do not always corresponding to the standards elaborated by the 
organizers” [Kowalewski 1978, p. 77]. These types of studies are also use-
ful when planning and evaluating marketing activity, especially the efficien-
cy of promotion and various means of distribution. Currently it is difficult 
to imagine efficient organization on travel and tourist markets without the 
knowledge of the level and structure of tourist activity.

The definition and conditions of tourist activity

The definition of tourist activity is rarely used in scientific literature. 
More often we can read about tourist consumption, participation in tourism 
etc. We can also encounter various ways of defining tourist activity. Quite 
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often it is specified as an ensemble of activities linked with preparation and 
practice of tourism and various forms of behaviour after the arrival, for ex-
ample, reminiscence, looking at photos taken, fixing tourist equipment [Ale-
jziak 1993]. The definition refers to M. Boyer’s triad [Boyer 1972, p. 14]: 
imagined journey (before departure), experienced journey (during) and pro-
longed journey (after the arrival). It can be assumed that the basic sign of 
tourist activity is the practice of tourism itself. In this elaboration we will 
therefore discuss the latter element of the triad, another words the actual 
participation in tourism. We will omit other forms of tourist activity such 
as: possession and systematic usage of sport equipment, literature (maps, 
guides), affiliation and activity in organizations, possession of authoriza-
tions and tourist awards.

Tourist activity depends on many factors: social, economic, cultural, po-
litical, etc. Because the influence of these factors varies, we cannot treat 
them separately. That is why some authors present tourist activity in the 
form of a function [Kornak 1979, p. 41]:

Wa = f (c) L
c = x1

a, x2
b, x3

c, xn
d........xi

n

Wa = (x1
a, x2

b, x3
c, xn

d........xi
n) L

where: x1, x2, ....... xn,   are the individual factors,
 a, b, c ............ n  are the parameters associated with them,
 L is random factors (illness, adverse weather conditions, war, etc.).

The existing studies on tourist activity enable us to ascertain that apart 
from size and structure of free time and tourist supply (mainly attractive-
ness, quality, access, price of goods and services), the following factors are 
decisive when it comes to the level and structure of tourist activity:
• Economic – income, furnishing household with basic equipment, car 

or other means of transport, subsidies and reductions;
• Demographic – sex, age, marital status, size of household, family sta-

tus;
• Social – education, type of job and professional position, level of urban-

ization, environment and social origin.
It is easy to see that the variables mentioned are largely dependent. 

This determines the existence of significant disproportions in the level of 
tourist activity. They occur in every country and are independent in terms 
of size, political system and social and economic level of development. Stud-
ies show that the practice of tourism is mainly linked with a sort of “men-
tal order” rather than money. On the other hand, character and amount of 
tourist consumption is visibly linked with a person’s wealth. In other words, 
supply flexibility regarding goods and tourist services is greater than the 
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demanded flexibility to practice tourism, which can be noticed in the level 
of tourist activity. As previously mentioned, basic information about condi-
tioning factors, dependence and level and structure of tourist activity is pro-
vided by statistical research. A measure of tourist activity that is frequent-
ly used is the so-called tourist activity rate; it expresses the ratio of people 
participating in tourism relative to the general population [Labeau 1968].

Range of research development on tourist activity

Statistics was the first scientific branch to study tourist issues. It is as-
sumed that statistical formulation of tourism traffic dates back to the 18th 
century. According to F. Schuhwerk [1930, p. 13], the first reliable statisti-
cal data that should be considered are the visitors’ letters in renowned spas. 
J. Charvat, who studied tourism movement in selected spas, confirms this 
standpoint [Charvat 1966]. M. Hoffman expresses a different opinion. He 
claims, that statistical studies can be derived from the administrative obli-
gation to notify local authorities of all foreigners present in a certain region. 
To prove this, the author states the instructions passed in Vienna and Inns-
bruck in 1450 and 1457, respectively [Hoffman 1966]. 

In the beginning, tourist research comprised mostly of issues associated 
with reception of tourism traffic. They included size and quality structure, 
regionalization, seasonality and incomes. Increase in significance of tourism 
(both as economic and social phenomena), marketing development and oth-
er tasks linked with tourism policy, resulted in the expansion of research ar-
eas, which also encompassed the issue of tourist consumption. This process 
was favoured by the growing competition, which resulted in the fact that re-
liable and valid information about conditions, level and structure of tourist 
activity were sought by many people.

Study polls, aimed at providing such data, were first carried out just 
after the end of World War 21. Despite the fact that 50 years have passed 
since the first tourist consumption studies were conducted, and the fact that 
the research workshop was greatly refined, tourist statistics still possesses 
some flaws. Universal research methods and determination of tourist activ-
ity still lacks elaboration. Methodological problems are still the main cause 
of not being able to compare study results that were conducted by different 
research facilities in individual countries and also on an international scale.

Periodical studies of tourist activity in some Western European coun-
tries were commenced directly after the Second World War. Tourism quickly 

1 We consider national representative studies, since regional studies had already been 
carried out already during the interwar period. According to S. Leszczycki, in the years 1927-
1935, poll studies relating to tourism traffic were conducted by several institutions [Ostrowski 
1972, p. 65].
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became an important and durable element of consumption. Due to this fact, 
analysis of participation in tourism was included in the studies on house-
hold consumption and individual persons. In the first period, the goal of 
these studies was to determine the general dependence between tourism 
and consumption. Later, their practical significance increased; this was due 
to the growth of tourism marketing (Gołembski 1980). Among many facili-
ties conducting studies on tourist activity, an important role was played by 
public opinion centres.

1940s

The first national study aimed at determining the level and structure of 
tourist activity was a poll conducted by the French Institute of Public Opin-
ion Study in 1946. This poll showed that the tourist activity rate (in vaca-
tion departures, which last more than 4 days) of French residents was 42%. 
In the 1940s, studies on tourist activity were conducted in Belgium, the 
Netherlands and Great Britain. France is one of the countries where we can 
follow in detail how the tourist activity in the last 50 years was shaped. In 
the case of other countries, such analysis is impossible. The most important 
studies on tourist activity conducted in the 1940s are presented in Table 1.

Tab. 1. Tourist activity in selected countries around the world in the years 1946-1949

Source: [Labeau 1968, p. 44].

Year Country Institution conducting 
studies

Tourist activity rate
(% of people departing for 

vacation)

1946
1947
1947
1947
1948
1949

France
France

Netherlands
Belgium
France

Great Britain

Institut Francais d’Opinion
Institut Francais d’Opinion

Rijksdienst van het National Plan
INSOC

Institut Francais d’Opinion
Gallup Poll Survey

42
51
56
49
44
54

As it can be see, the countries that first undertook this research and 
have greatly influenced the improvement and expansion of studies are: 
France, Belgium and the Netherlands. It should be noted that studies con-
ducted by the National Statistics Institute and Economy Studies (Nation-
al de la Statistique et des Etudes Economiques) had started in 1951 and so 
far, have not been interrupted. They constitute the oldest periodical polls in 
the world.
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1950s

In this decade, studies on tourist activity were carried out in several coun-
tries. Large divergence was visible in study results; this was due to the em-
ployment of various methods by individual institutions. The obtained results 
were different most of the time, even if they applied to the same countries or 
comparable periods of time. For example, two separate studies conducted in 
France (1946-1947) have indicated a 9% difference in the level of tourism par-
ticipation. Due to the fact that in the analysed period of time (in France) no 
changes were visible in any of the basic factors that are dependent on tourist 
activity (living standard, level of education), methodological causes seem to 
be the only rational explanation for such a situation. A similar situation ap-
plies to studies carried out in Germany in 1952-1953. This is rather odd be-
cause the same institution as in the previous case conducted these studies.

Among the countries listed in Table 2, residents of the US had the high-
est tourist activity (61%). It should be noted that American studies did not 
include travels at a distance less than 100 miles. This fact quite clearly de-
creases the value of the index when compared with other countries. We can 
also see that the lowest indices belonged to residents of Germany (25%), 
which are among the most active people on the planet.

1960s

In the 1960s, research on tourist activity was conducted in the majority 
of Western European countries as well as the USA. The first studies were 
commenced in socialist countries. Poland was among the countries which 

Tab. 2. Tourist activity in the selected European countries in the years 1946-1961

Source: [Labeau 1968, p. 44].

Year Country Institution conducting studies Tourist activity 
rate (%)

1951
1951
1952
1953
1954
1955
1957
1958
1959
1961

Great Britain
France

Germany
Germany

Netherlands
USA

France
Germany
Belgium
 France

British Travel and Holidays Association
INSEE

Gesellschaft fur Marktforschung
Gesellschaft fur Marktforschung

Central Bureau voor de Statistiek
Institute for Social Research

INSEE
Institut fur Fremdenverkehr

INSOC
INSEE

51*)
49

25*)
31*)
41*)
61*)
60
28

48*)
38*)

*) Only such results are representative for the entire population. In the remaining cases, 
only selected groups were studied.
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not only undertook these types of studies, but also contributed by adding 
new elements2. The information on research conducted in the 1960s and 
data on tourist activity for selected countries is presented in Table 3.

If we compare this data with previous years, we can notice an increase 
in tourist activity regarding most of the countries presented in Table 3. The 
highest indices applied to Scandinavian countries, where the general level 
of participation in tourist travel (both domestic and foreign) is above 70%3.

1970s

Analysis of research conducted in the 1970s depicts a further increase 
in tourist activity. Unfortunately, this increase was not accompanied by sig-
nificant development of the quality of studies regarding tourist activity. The 
studies were conducted sparsely and the reliability as well as comparability 

2 More information on research conducted in Poland is presented in the latter part of this 
article.

3 Tourist activity among US residents decreased noticeably - from 61% in 1955 to 51% in 
1965 [Bąk 1972, p. 101].

Source: [Bąk 1972, p. 102].

Country Year

Tourist activity

Tourist stays 
abroad given 

in thousands of 
peopleD
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Norway
Sweden

Denmark
Great Britain
Switzerland

Netherlands*)
France*)

Austria
Germany
Belgium

Poland*)
Italy*)

Yugoslavia

1967
1967
1967
1966
1966

1964/65 
1967
1966
1967

1966/67
1967
1966
1963

67.0
52.0
40.0
50.0
28.5
38.0
36.2
26.0
21.0
16.5
21.3
18.7
10.0

11.0
25.0
26.0
10.0
28.5
16.0
6.4
14.0
19.0
17.8
2.9
0.8
2.0

78.0
77.0
66.0
60.0
57.0
54.0
42.6
40.0
40.0
34.3
24.2
19.5
12.0

329
1585
958
4293
1285
1392
3500
774
8914
1290
930
312
240

Tab. 3. Tourist activity in selected European countries in the years 1963-1967
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of data was far from satisfactory. In the 1970s, attempts were made to intro-
duce different ways of estimating statistical data and to employ new tourist 
participation indices. Sometimes, the indices differed quite a bit from the 
tourist activity rate commonly used in the 1950s and 1960s. As an example, 
we can mention the studies carried out by S. Ostrowski. He used statistical 
data published by various institutions and the official statistical yearbooks 
from individual countries. In his studies, he tried to compare tourist activity 
in 15 countries; 8 countries belonging to Western Europe and the remaining 
7, to the so-called socialist block. He obtained the indices of tourist activity 
by referencing (dividing) the number of official tourist trips to the general 
population of a given country.

The method of tourist activity estimation proposed by S. Ostrowski creat-
ed some ambiguity. For example, the tourist activity index calculated for Swit-
zerland attained a value equal to 103%. Considering the traditional methods 
of estimating tourist activity rate, this is clearly impossible. In addition, S. 
Ostrowski achieved comparison only in terms of domestic travel. He claimed 
that in case of international travel, a “comparative breakdown for this type 
of tourist activity would be possible only in reference to socialist countries. 
This is due to the circumstance that neither national statistics nor the official 

Tab. 4. Tourist activity in some European countries in the year 1976

Source: [Ostrowski 1979, p. 124].

Country Population 
(in millions)

Number of domestic 
tourist trips 
(in millions)

Coefficient of tourist 
activity in terms of 
domestic trips (%)

Austria
Czechoslovakia

Spain
Netherlands

France
Yugoslavia

East Germany
Poland

West Germany
Romania

Switzerland
Hungary

Great Britain
Italy

Soviet Union

7.5
14.9
40.0
13.8
52.9
21.6
16.8
34.4
59.5
21.4
6.4

10.9
55.9
56.2

256.7

4.5
7.5

22.8
8.1

26.8
10.1
3.5*

15.4**
38.6
8.1
6.6
3.9

37.5
28.5
32.0*

60.0
50.3
57.0
58.7
50.7
46.7
20.8
44.8
64.9
37.8
103.1
36.8
67.1
50.7
12.5

*  Does not pertain to travel registered in official national statistics.
** UNWTO data decreased by the share of foreign tourists and increased by the number of 

tourists using leisure hostels and pensions.
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World Tourism Organization database have information concerning interna-
tional travel” [Ostrowski 1979, p. 126]. This remark is rather odd since S. Os-
trowski, being a renowned scientist, surely had access to this type of data and 
could employ them in such analysis4. Information concerning the amount of 
international travel in individual countries was provided by UNWTO statis-
tical publications and national statistical yearbooks. 

It should be pointed out that comparative studies on the activity of for-
eign travel in the 1970s, which determined their level in the percentage 
of individuals participating to the entire population (namely in the form 
of tourist activity rate), were rarely conducted. According to P. Aderhold 
[1978], the level of participation in international travel in some countries 
was the following: Italy (7%), Norway (13-20%), France (23%), Great Brit-
ain (26%), Sweden (29%), Belgium (27%), Denmark (40%), Austria (46%), 
the Netherlands (57%), Germany (60%) and Switzerland (70%).

Since there are no collective comparisons of tourist activity available in 
the scientific literature, we chose to present a breakdown according to in-
dependent sources. Caution is recommended when analysing the table ob-
tained in this manner. This table shows the results of studies conducted in 
different time frames of the 1970s.

The results presented in the table above depict a great variety in the 
level of tourist activity of individual countries, even when we consider that 
studies were conducted at relatively small time intervals. We can have 
doubts as to whether the tourist activity in Poland in just two years could 

4 It seems that lack of this type of analysis could have political backgrounds. Low indices 
of tourist activity among Polish residents (compared with Western Europe) were surely not fa-
vored by communist authorities.

Source: Own elaboration based on: [The TTG World Travel Report …. 1997] and

[Kornak, Montygierd-Łoyba, 1985, p. 236].

Tab. 5. Tourist activity in the selected countries during the 1970s

Country/Year Participation 
in tourism (%) Country/Year Participation 

in tourism (%)

Poland 1970
Poland 1973
Poland 1975
Poland 1978
Poland 1980
Germany 1970
Germany 1973
Germany 1975
Germany 1978
Germany 1980
Switzerland 1976

30.5
39.0
59.0
57.0
40.0
46.1
50.1
55.9
63.1
65.2
74.0

France 1973
France 1975
France 1980
Italy 1975
Italy 1982
Netherlands 1980
Austria 1975
Austria 1978
Great Britain 1971
Great Britain 1980

49.0
52.0
56.2
35.0
43.0
70.0
36.1
35.6
59.0
62.0



18 WIESŁAW ALEJZIAK

increase by 20%, which is indicated by studies conducted in 1973 and 1975. 
It may be possible that the increase was caused by the usage of different 
methodology.

1980s

The turn of the 1970s and the beginning of the 1980s mark a period of 
intense activities undertaken by WTO. Their goal was to standardize sta-
tistics into a domestic sphere of tourism movement and tourist activity5. 
Shortly after, other foreign organizations were incorporated for this type 
of activity; especially, the Organization of Economic Cooperation and De-
velopment and institutions responsible for the development of tourism in 
the European Economic Community6. During the Sixth Session of the WTO 
General Assembly, which took place in September of 1983 in Sofia, a reso-
lution was passed, ordering to continue work on research accord regarding 

5 Earlier, such activities pertained mainly to international tourism.
6 Since the 1970s, the European Tourist Committee attempted to initiate cooperation 

among its members in the field of tourist statistics. These efforts did not bring encouraging re-
sults in studies on tourist activity.

Country/Year

Participation in tourism (%)

Minimum 1 
domestic long-

term trip

Minimum 1 
domestic short-

term trip

2 or 
more

domestic 
trips

Foreign 
trips

Austria  1984
Belgium  1985
Finland  1985
Luxemburg  1985
France  1985
France  1986
Germany  1984
Germany  1985
Germany  1986
Ireland  1984
Ireland  1985
Ireland  1986
Italy  1985
Portugal  1985
Portugal  1986
Great Britain  1985
Great Britain  1986

38.1
48.0
49.7

–
57.5
58.2
55.3
57.1
57.0
47.0
51.0
39.0
46.0
29.0
28.0
38.0
40.0

25.5
13.0
38.5

–
–
–

32.1
32.5
31.6
17.0
19.0
16.0

–
–

19.0
47.1
45.0

30.9
31.0
21.3

–
–
–

9.9
7.8
8.2
8.0
7.0
5.0
11.7

–
21.0
23.0
20.0

50.3
62.5
30.3
58.0
15.3
16.7
64.0
64.8
65.1
44.4
40.1
55.5
55.5

–
8.0
18.0
20.2

Source: Own elaboration based on: [Yearbook of Tourism Statistics. WTO 1989, p. 44-57].

Tab. 6. Tourist activity in selected European countries during the 1980s
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tourist activity. It was acknowledged that it is absolutely necessary to de-
termine the range, goals, field and the basis of studies. The task was also to 
lay out a minimum of homogeneity needed in the general field of methodol-
ogy, gathering information and other study aspects (result presentation for 
example) [Harmomization of households 1989]. Unfortunately, these initia-
tives did not change the general situation. To confirm this, we should men-
tion the studies that were conducted in several European countries shortly 
after the cited resolution was published.

The quoted studies revealed vast disproportions in the level and struc-
ture of tourist activity. Apart from that, in many cases, they differed from 
the study results obtained earlier and from reports prepared by inde-
pendent institutions specialized in such analysis. According to the report 
prepared by the “Horwath & Horwath” consulting company in the early 
1980s, we could distinguish four basic levels of tourist activity. Most coun-
tries (members of EEC) are located within four basic levels as follows: 
above 70% – the Netherlands, Austria, Norway, Sweden, Switzerland; 50-
70% – Denmark, France, Germany, Great Britain; 40-50% – Belgium, Ire-
land; less than 40% – Portugal.

In the meantime, studies presented in Table 6 depict the surprisingly 
low level of tourist participation in case of Great Britain. In 198,5 residents 
of that country appeared to be less active than Irish citizens; both in terms 
of domestic (13%) and foreign travel (22%). As we can imagine, this was the 
result of the different methodology applied. In particular, it concerned the 
difference in classifying trips, recognized as being tourist-related. More ex-
tensive analysis of the study presented in Table 6 will be discussed in the 
latter part of this paper. As opposed to the majority of studies, the official 
WTO statistical yearbook (published here) presents selected information on 
the methods and techniques that were used.

1990s

Up to this point, certain national research institutions conducted the 
presented studies in various countries independently. Surely, this was a very 
important reason to claim reservations regarding such studies, especially 
when making international comparisons. It became evident that even stud-
ies conducted under the supervision of a single institution do not solve all 
problems. In 1990, by the order of the European Commonwealth Commit-
tee, studies on tourist activity were carried out. The studies included 385 
million people in Europe above the age of 15. Studies were conducted in 
every country belonging to the EU and EFTA, and in selected post-commu-
nist countries (Poland, Bulgaria, Romania, Hungary). The most significant 
results are shown in Table 7.
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The studies showed that in the year 1990, a total number of 229 million 
people in Europe travelled, with at least one accommodation outside their 
place of residence. The average tourist activity index for every country in-
cluded in this study (both domestic and international travel) reached 60%. 
The majority of trips were taken in one’s homeland. The activity index re-
ferring exclusively to domestic travel was 46%, meanwhile, in case of inter-
national travel, it was only 26%. International travel (comprising of about 
1/5 of all travel), featured significantly lower number of journeys occurring 
per one tourist (2.4 average).

Tab. 7. Tourist activity indices of European citizens in the year 1990

Source: Own elaboration based on: [European Travel Monitor, European Travel Data 
Center, 1993, p. 95] and  [Łazarek 1999, p. 104-105]. 
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Iceland
Finland
East Germany
Norway
Sweden
Spain
Switzerland
Netherlands
Belgium
Great Britain
Luxemburg
West Germany
Denmark
Ireland
Italy
Austria
Bulgaria
France
Greece
Portugal
Yugoslavia
Czechoslovakia
Romania
Hungary
Poland
Overall Europe

87 
83
82 
79 
79 
76 
75 
74
67 
67
65
64
63
63 
61 
59
58
58
56 
51 
49 
42 
36 
32
22
60

5.7 
9.5 
3.4 
8.5 

13.0 
6.4
4.9 
6.2 
5.2
4.0 
3.0 
4.8  
7.9 
3.4 
3.6
5.0 

11.1 
4.0 
5.1 
5.3 
5.3 
6.0 
6.3 
6.6 
4.9
5.1

Luxemburg
Belgium
Switzerland
Netherlands
Finland
Sweden
Norway
Denmark
Austria
West Germany
Iceland
East Germany
Ireland
Great Britain
Czechoslovakia
France
Yugoslavia
Hungary
Italy
Romania
Greece
Spain
Portugal
Bulgaria
Poland
Overall Europe

62
54 
54 
53 
51 
47 
44 
43 
41 
38 
37 
32 

3128 
24 
20 
20 
18 
16 
15 
14 
14 
13 
10
8
26

2.4 
3.8
2.8
2.7
2.1
3.3
2.8 
3.3
2.5 
3.9 
1.6 
1.6 
1.5 
2.1 
2.3 
1.7 
2.7 
4.5 
1.8 
2.2 
2.1 
2.2
2.3 
2.3 
3.3 
2.4
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Results presented in the previous table raise some doubts. They relate 
to some countries in which the obtained results basically depart from those 
obtained by national institutions in individual countries. As an example, we 
mention Poland, where the tourist activity rate equal to 22% seems notice-
ably decreased. Studies conducted by Polish institutions, monitoring tour-
ist activity in 1990, appeared to have totally different results. According to 
the Tourist Institute, both in domestic and foreign travel, 53% of Polish res-
idents participated (people over the age of 15). If we even include partici-
pation in long-term travel (at least 5 days), it comes out to 34%. Since the 
study included all trips beyond the place of residence (they were accompa-
nied by at least one accommodation), we should also consider short journeys 
in which 33% of Poles participated. In this case, reservations relating to the 
information presented in Table 7 seem to be justified. The same applies to 
foreign travel, in which 12% of Poles participated (not 8% as shown in cited 
studies) [Laciak 1997, p. 15]. 

This can be related not just to Polish data. The information stating that 
in 1990, residents of Eastern Germany were more active than residents of 
Western Germany, is rather doubtful. It is also strange that the most active 
tourists in Europe come from Iceland. In this country, the tourist activity 
rate reached 87%, a level that has not been attained in any other country. 
Unfortunately, the cited article does not provide information on the study 
methods, especially the representation of samples that were used in polls. 
These unclear situations were confirmed by studies done in 1994. The ob-
tained results appear to reflect the actual level of tourist activity in differ-
ent EU countries.

Tab. 8. Tourist activity of UE citizens in  the year 1994

*) Data -1991. 

Source: [Py 1994, p. 26].

Country Tourist 
activity % Country Tourist 

activity % Country Tourist 
activity %

Germany
Austria
Belgium
Denmark
Sweden

78.2
62.0*)
63.2
71.4
6.0

Greece
Spain
France
Great Britain
Ireland

48.0
44.0
62.0
60.0
60.0

Italy
Luxemburg
Netherlands
Portugal

54.0
80.0
69.0
29.0

One of the more interesting studies on tourist activity in various Euro-
pean countries was carried out by the order of the European Committee in 
1998. Residents of every country belonging to the EU (a total of 15) partic-
ipated in these studies. These studies were probably the first as far as uti-
lizing homogenous methodology and comparable periods of time are con-
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cerned. The European Network of Market and Public Opinion Research and 
EUROSTAT coordinated the research. Direct questionnaires in individual 
countries were carried out by agencies which cooperated with the previously 
mentioned institutions. The studies included all trips (foreign and domes-
tic) with at least four accommodations outside the place of residence. The 
studies included national samples of persons who were over the age of 15. 
The number of these samples depended on the size of the entire population. 
Altogether, 16,186 people were questioned, which according to EUROSTAT, 
validates these results as being representative on the largest, homogenous 
tourist market in the world (reference to EU). The results were published 
in the “The Europeans on Holidays 1997-1998” materials and were versa-
tile [Facts and figures 1998]. The most crucial results of these studies are 
presented in Table 9.

Tab. 9. Tourist activity of UE citizens in  the year 1994

Source: [EU 1998, p. 1].

Country Tourist activity 
(%) Country Tourist activity 

(%)

Denmark
Netherlands
Sweden
Finland
Luxemburg
Great Britain
France
Italy

75
72
70
67
64
58
54
52

Germany overall
*Western lands
*Eastern lands
Spain
Belgium
Greece
Austria
Ireland
Portugal

51
50
53
48
47
43
42
39
34

European Union overall – 53%

As it can be seen, the studies revealed large divergence both in terms of 
level of tourist activity, in individual countries and in terms of results ob-
tained in previous studies. The results lead to the conclusion that residents 
of northern Europe are more active (in terms of tourist activity) than peo-
ple living in its southern regions. This is evident not only when comparing 
the basic index – tourist activity rate, but in practically every analysed as-
pect (departure frequency, foreign travel rate, expenses, etc.). Among 47% 
of the questioned tourists, who did not go on vacation in the analysed pe-
riod of time, 28% of them had participated in travel a year or two earlier. 
It turned out that 18% of EU residents have never been on vacation de-
fined in such a way (that is, 5 day minimum trip). On the other hand, peo-
ple from other European countries participated in this type of trip several 
times a year.  1/3 of people departed for trips at least twice, 11% – 3 times, 
and 3% – 4 times or more.
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Research in Poland

Market studies (in principle they are aimed at studying the conditions, 
level and structure of tourist activity) in socialist countries developed rather 
slowly compared to countries dominated by free market economy [Bosiacki 
1990]. These types of studies began in Poland in the 1960s. The institution 
that started these studies was called the Public Opinion Research Centre, 
operating under the Committee for Radio and Television Affairs. In 1961, 
by the order of the Chief Committee for Physical Culture and Tourism (De-
partment of Tourism more precisely), such studies were carried out. The 
studies featured different types of questionnaires. They were conducted on 
a representative population sample (adults), which was determined on the 
basis of proportional selection according to the following criteria: sex, age, 
social affiliation and size of place of residence [Strzeszewski 1962]. In the 
past 40 years, only a few institutions and research centre conducted repre-
sentative studies. They can be divided into four groups based on their goals, 
range and methods of study:
• Studies carried out by the Public Opinion Research Centre (CBOS);
• Studies carried out by the Central Bureau for Statistics (GUS)
• Studies carried out by the Tourism Institute (IT).
• Studies carried out by the research centre in Poznan chaired by S. Bosi-

acki,

The quoted institution conducted studies at different periods of time; 
each institution had a specific atmosphere. In the beginning, most studies 
resembled polls; this was due to the fact that the involved institutions  spe-
cialized in sociological surveys. The Central Bureau for Statistics introduced 
more widespread studies conducted on greater samples in the year 1970. It 
should be emphasized that the Central Bureau for Statistics rarely studied 
the aspect of tourist activity7. Interesting studies were presented by a group 
of scientists from various institutions located in Poznań (mainly from the 
Economic Academy and Academy of Physical Culture) [Bosiacki 1987]. 

Each institution mentioned above, employed different methodology. 
The principle difference concerned the basic statistical units that were sur-
veyed. Most research centres studied individual people, but in the case of 
Poznań, an entire household was analysed. Studies done by the Central Bu-
reau for Statistics (depending on the needs) employed both study methods. 
Differences also related to the range of studies. For example, in the case of 
studies performed by the Public Opinion Research Centre, scientists were 
only interested in basic signs of tourist activity (level of participation). The 
group headed by S. Bosiacki conducted complex studies regarding the en-

7 For example, in 1970s, they were resumed only once, in 1973.
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tire tourist consumption sphere (including expenses, financial sources, etc.). 
Finally, the Central Bureau for Statistics carried out studies with different 
profiles depending on the type of studies. 

In the years 1969-2000, the Central Bureau for Statistics conducted 
four studies related to the usage of vacations (1969, 1978, 1981, 1985) and 
three other concerning participation in tourism (1986, 1995, 1998). Besides 
tourist participation studies, the issue of tourist activity appeared in other 
studies conducted by this institution. Vast information on this subject was 
provided by periodical studies of household budgets and studies on stand-
ards of living in them8. Tourist activity was also mentioned in the Central 
Bureau for Statistics – their studies related to participation in sport and rec-
reational movement (1999), and also in studies carried out among specific 
social groups and their environments (among children in 1978 and among 
the elderly in 1987). Information on tourist activity of Polish residents is 
provided by studies on time budgets conducted in 1969, 1976, 1984, and pi-
lotage studies in 1996 [Slaby 2000, p. 7-16]. 

Recently, based on studies conducted in the EU9, participation of Polish 
residents in tourism is being monitored. This means that studies are con-
ducted every year, by employing relatively comparable methods. Since 1990, 
by the commission of the ministry responsible for tourism development in 
Poland10, studies are conducted by the Institute of Tourism. It should be 
noted that during these studies, experience gained by other research cen-
tres was utilized. The studies were conducted on the basis of a representa-
tive sample (the Public Opinion Research Centre), which is selected accord-
ing to layer proportion draw [Laciak 1999].

Study methods in tourist activity

Tourist activity studies can be defined as activities aimed at detecting 
dependence between various factors and participation in various forms of 
tourism. They are based on seeking the reasons and regularities, which re-
late to different phenomena, comparison of the present situation with the 
past, etc. They require greatly-detailed information coming from various 
sources. There are usually two basic types of sources: widespread, com-
prised of mass statistics and partial, comprised of representative and mono-
graphic studies [Walle 1997].

8 We should especially mention the monitoring studies of poverty carried out during 
1995-1996, and repetitive studies on that subject in 1997, 1998 and 1999 [Latuch 2000, p. 17].

9 For example, within the confines of the European Travel Monitor Centre.
10 First, the Department of Physical Culture and Tourism, next, the Ministry of Trans-

port and Marine Economy and the Ministry of Economy.
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According to S. Bosiacki, “the majority of data useful in analysis and 
tourist market studies are beyond the reach of statistics. Those that are ac-
cessible cannot be employed to manage active marketing policy on any level 
(national or within the company). It was impossible to determine a homog-
enous scale of demand for goods, tourist services and the factors affecting 
them. It was also impossible to grasp the regularities occurring on the tour-
ist market. This situation compelled scientists to seek new sources of infor-
mation, to carry out these studies. It was necessary to introduce original 
information which could be obtained through empirical studies.” [Bosiacki 
1990, p. 205]. Studies on tourist activity belong to this group. Depending 
on the goals and usage of a specific approach, tourist activity studies can be 
presented in various forms:
• Study polls of permanent residents (place of residence, work);
• Queries in institutions that organize tourist trips (travel agency, social 

branch, workplace) and other institutions;
• Measurement of tourism traffic at the time of departure from place of 

residence (mainly with regard to weekend travel) [Matczak 1990].
The information is generally gathered via questionnaires, which relate 

to different time periods. Usually, they are expanded and concern various 
aspects of trips. Their basic measure is the number of people (or household) 
that participated in the trip. The obtained values are listed according to 
various criteria, depending on the aims as well as the number and type of 
planned analysis. Analysis is performed by using basic methods of descrip-
tive statistics. First, we group the data, afterwards, multiple element charts 
are constructed. Data in these charts is given in percentages; that shows the 
relation between individual elements. The results are studied individually 
(usually, they make no sense). Comparing them with other data provides de-
sired information.

According to A. Matczak [1982, p. 68-69], “construction of single ele-
ment charts is the starting point for analysis. The significance is so small 
that it is necessary to supplement them with subsequent features”. In this 
case, multiple element charts are developed, which enables detection of the 
correlation. Frequently, responses to problematic questions are correlated, 
including social and economic features presented in the certificate. Since 
the studies are representative (partial), usage of statistical induction is nec-
essary. The method based on the calculus of probability allows to make re-
marks and generalize. In the studies on tourist activity, we are interested 
in the entire population. It should be noted that employment of statistical 
hypothesis is rare. This hypothesis is aimed at verifying whether sample re-
sults are probable for the entire population. When analysing questionnaires 
provided by respondents, we should employ a proper statistical test that 
would allow to make correct observations concerning the entire population. 
Usually, statistical descriptive analysis is sufficient. In any case, the advan-
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tage of adequate conclusion is significant to undertake the method of statis-
tical hypothesis [Matczak 1982, p. 69].

Tourist activity studies can be carried out on different scales: inter-
national [EUROSTAT], national (in individual countries by specially ap-
pointed institutions), in specific regions and in individual environments and 
groups. Usually, they are conducted on representative study samples; there 
have been cases where absolute studies were conducted.

Before we begin to characterize methods and techniques of tourist ac-
tivity, we should point out that information on methods of study is pub-
lished rarely. Usually, study results are published; the used methods are 
kept a secret (especially in the case of commercial scientific institutions11).

Basically, studies concerning tourism movement (including collection 
of data on the level and structure of tourist activity) are done in two ways. 
In the first case, we take every unit that comprises a specific statistical set 
into account. Such studies are called full or comprehensive. As an example, 
we can mention the census. Comprehensive studies are quite expensive and 
time consuming, hence, they are rarely performed. These types of studies 
concerning tourism movement are practically not in usage. Some scientists 
(who may be wrong) see the hotel and border methods as comprehensive 
studies.

Recently, due to the deficiency of hotel methodization and liberalization 
in regulations concerning tourism movement (decline of EU borders), both 
methods are supplemented with partial studies. Their common usage is de-
rived from confidence that a comprehensive approach of tourism phenome-
na is not possible. The only method of obtaining wide-ranging information 
is through systematic, partial studies. The types of studies most frequently 
used are the following: partial registers, auxiliary statistics, monographic 
and representative studies. Among the last, we should mention in particu-
lar: interviews and polls. 

In practical and theoretical studies on tourism movement, the evalu-
ation of this phenomena is simply called the sampling method [Ostrowski 
1972, p. 54]. It is among the most frequently used techniques in the analysis 
of tourist traffic and consumption. Its main quality is that it allows to de-
termine the level and structure of tourist activity in the entire population.

Poll studies pertaining to participation in tourism can be done inde-
pendently or along with other studies12. The basis for analysis of poll stud-
ies is provided by a specially selected and representative sample of respond-
ents. The reliability of studies depends on the correct methodology applied. 

11 The author asked several institutions to provide access to information relating to the 
study methods (including access to questionnaires). He claimed that their use will be strictly 
scientific, they will not be diffused. Unfortunately, the institutions kindly refused, stating they 
had to abide by the company’s interests.

12 In Poland, they are often conducted as part of household budget studies.
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As mentioned earlier, the noticeable tradition of studies on tourist activity 
enabled  significant improvement of the study procedure. Presently, a large 
number of methods are used. Each time they are adjusted to the aims and 
outline of studies, certain conditions, institutions, etc. This situation hinders 
comparative analysis. This applies to analysis aimed at comparing tourist 
activity of residents in different countries. In this case, provided were only 
results gathered by specially appointed institutions in particular countries, 
scientific institutions and finally, by individual scientists. The wide variety 
of the used methods and the lack of a universal method that would allow de-
termining tourist activity, creates a situation where comparative analysis is 
difficult or even impossible to achieve. 

Methodological aspects and issues of study comparability are discussed 
in the latter part of this article. In that part, method analysis and study 
procedures that were used on studies of tourist activity in several coun-
tries worldwide were presented (1984-1986). This time frame was includ-
ed because during it, studies on tourist activity were conducted in many 
countries. The studies featured the use of approximate methodology and 
were performed by authorized institutions. In addition, the World Tourism 
Organization officially recognized the study results. In the analysis, infor-
mation published by UNWTO statistical yearbooks was used (Yearbook of 
Tourism 1988, 46-48). UNWTO collected such data according to the follow-
ing publications available in individual countries13:
• France: Memento du Tourisme,Edition 7e Ministre de L’Industrie, Sec-

retariat D’Etat Charge du Tourisme, Direction de L’Industrie Touris-
tique, Paris 1987;

• Germany: Studirentkreis fur Tourismus, Starnberg 1987;
• United Kingdom (Great Britain): The British Tourist Market - 1986, 

British  Tourist  Authority, English Tourist Board and Wales Tourist 
Board, 1987;

• Ireland: Home Holidays 1986, Irish Tourist Board, 1987;
• Austria: Statistische Nachrichten, 41 Jahrgang (Neue Folge), No 6, 

1985;
• Italy: Survey of Sports and Holidays in 1985. Holiday Patterns of the 

Italian Population. Natiziario ISTAT, Serie 4-Foglio 41,Roma 1986;
• Portugal: Holiday Patterns of the Portuguese in 1986. Review of the 

Findings, Secretaria de Estado do Turismo, 1987;
• USA: US Travel Data Center, Full Year Report National Travel Survey - 

1986, New York 1987.
In the case of Poland, studies conducted by the Central Bureau for Sta-

tistics in 1986 were analysed. In order to make a comparison, periodical 

13 Information sent to UNWTO was also used (Finish Tourist Board, Department Re-
cherches de Tourisme in Belgium).
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studies done by the Tourist Institute since the beginning of the 1960s were 
presented. The comparison included the following study aspects: size and 
assortment method of the study sample, basic terminology, classification of 
tourist trips and technique of data collection. Qualified institutions were se-
lected to perform studies and analysis. Only these type of studies guaran-
tee that official data in the majority of countries and information published 
by commercial institutions is not falsified. Data published by institutions 
such as: professional associations or the Chamber of Commerce is selected 
in a way that it helps improve the image of a particular institution. It does 
not mean they are false; they can, nevertheless, depict few chosen aspects of 
reality [Marche touristique 1977, p. 50].

After the initial reconnaissance of the subject (despite WTO efforts 
to standardize tourist statistics), it became clear that methods utilized in 
the studies appear to have vast discrepancies. They can already be depict-
ed in the preparation phase, when determining the means of study sam-
ple selection. This is vital, because proper sample selection has outmost 
importance in the case of the reliability of obtained results. In the studies 
on tourist activity, we may apply an adequate or random sample selection. 
Generally, the random method of selection is used. This method created an 
opportunity to more accurately reflect the studied population. Reliability 
and comparability of results is affected by study technique. Basically, they 
are carried out in two ways. Some institutions use mail survey – an inter-
view questionnaire is sent directly to individuals, asking them to respond to 
questions (PAPI – Paper & Pen Personal Interview). This technique of gath-
ering data (individual responses) is used mainly in academic centres and 
by scientists doing independent studies. Specialized institutions conducting 
various types of studies have a qualified staff which personally questions re-
spondents. They mark their responses on prepared questionnaires.

Both methods have certain advantages and drawbacks. The first meth-
od gives us more time to fill out the questionnaire, and also time to think 
over our responses. The second seems more accurate. This is due to the fact 
that inquirers are present. They can help explain some questions and inac-
curacies caused by definition problems. The inquiry method requires train-
ing of a certain number of people, which increases costs of the study. The 
mail method possesses a drawback; always, a certain percentage of people 
do not fill out polls. This influences the credibility of studies and secondly, 
creates a necessity to include a greater number of people, hence the prepa-
ration of a greater number of questionnaires. 

According to J. Lickorish [1972, p. 56], “a qualified inquirer does the 
interview, the number of people refusing to participate is usually less than 
1%”. In the guide published by WTO on market studies and tourist con-
sumption, the dependence occurring between the level of study standards 
and poll staff requirements is highlighted. “The more interviews are stand-
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ardized, the more we will be inclined to employ intelligent personnel, not 
necessarily qualified (students, young housewives). The more interviews 
are variable, enhanced, partially standardized, the more qualified personnel 
will be needed (psychologists, marketing experts). It should be noted that 
employing an average personnel could be dangerous, especially when such 
personnel is paid according to the number of interviews given” [Marche 
touristique 1977, p. 35-36]. 

Other study techniques have been tried. For example, in the US in 
1986, detailed interviews concerning the level and structure of tourist activ-
ity were conducted over the phone (CATI – Computer-Assisted Telephone 
Interviewing). Despite the fact that such studies were conducted on a small 
sample (1,500 people), very encouraging results were obtained. The main 
advantage of this method is being able to contact every single person earlier 
qualified to the study. 

A special study technique is the so-called consumer panel. The term 
panel is derived from law terminology; originally, it referred to the number 
of deputies who were to participate in parliamentary commissions [Studz-
inska 1970]. Presently, the term panel is referred to a group of experts in 
a certain field, who debate on a specific subject. In market studies, panel 
comprises of a consumer group. This group is selected in such a way that it 
becomes a representative sample on the market. It is studied and used in 
multiple comparisons aimed at determining developmental trends. The de-
scription is not synonymous. It is also used in relation to the permanent, 
general population, selected for comparative studies on the similar issue. 

We can distinguish three types of consumer panels. Based on the outline 
of studies we can differentiate universal and specialized panels. Based on 
the means of registering data, we have correspondence (mail) panels and di-
rect panels (through interviews). Consumer panel studies have many assets 
and drawbacks. The advantages include: analysis comparability, dynamic 
character of gathered information, precision and uniformity. The disadvan-
tages include: necessity to maintain a rigid sample during the time of the 
study, preventing the panel dissolution, being able to quickly process data, 
relatively high study costs and influence of studies in the mind of respond-
ents (Bosiacki 1990, 205-206).

By analysing the usefulness of various methods and techniques of tour-
ist activity, J. Jeffries (1980) discovered that the best results are attained 
through direct conversation by qualified inquirers. They used permanent, 
well-elaborated questionnaires. He also noticed that due to the tourism dy-
namics and rapidly changing needs as well as tourist preferences, studies 
on tourist activity become invalid. His opinion is similar to the views of L. 
Lickorish and A. Kershaw [1958, p. 125]; they claim that best results are ob-
tained through systematic study of the same group of respondents. A simi-
lar standpoint is regarded by G. Meanges [1955, p. 35].
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Reliability and representation of studies are determined considerably 
by the population size and sample amount used in studies. S. Bosi-
acki estimates that in order to obtain highly credible results pertaining to 
tourist consumption in Poland, over 10 million households should be exam-
ined. He claims that such studies are inconceivable to carry out by any re-
search centre (unless they would be  part of a census). He claims, however, 
that approximate results should be generated by a properly selected repre-
sentative sample, consisting of 4,000 to 5,000 households [Bosiacki 1987]. 
To verify this thesis, he presents his own, perennial studies (the so-called 
Poznań studies).

G. Lambeau writes curiously about the significance of population size 
and the resulting possibility to conduct analysis of level and tourist activity 
structure, including many variables. He points out that in order to discover 
tourist behaviour among people aged 30 to 40, living in medium size cities, 
with an income between 60 to 100 thousand francs (in case we would like to 
obtain an essential minimum in each group, approximately 100 responses), 
we would have to examine an extraordinarily large sample [Labeau 1968, p. 
53-54]. The size of the sample is associated with the number of independent 
variables considered. The mentioned dependencies are determined by the 
following exponential equation:

P = 100 x Sn

where:
P –  sample size;
S –  number of intervals occurring per one independent variable;
n –  number of variables simultaneously taken into account for the selected 

approach.

Let us assume that we want to discover the level and structure of tour-
ist activity divided into three variables (income, age and social group affil-
iation), establishing five intervals for each one. To carry out such an anal-
ysis, a complex sample described by P= 100x 53 or, in other words, 12,500 
respondents would be required. If we want additional information on the 
influence of urbanization level we would require a complex sample defined 
by P= 100x 54 or 62,500 respondents. 

It is highly uncommon that tourist activity studies are carried out on 
such large samples. Studies are mainly used for immediate tourist practice. 
Companies that commission these studies do not require very detailed anal-
ysis. Examining the versatile dependencies is also not necessary. In the an-
alysed studies, divergence in the outline of sample sizes was quite signifi-
cant. The largest samples were used in Austria (68,000 people) and Italy 
(24,518 people). In most countries, samples were considerably lower and 
counted several thousand people. The American studies used a relatively 
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small sample; merely 1,500 respondents participated in the poll. It should 
be emphasized that in individual countries, various sample sizes were em-
ployed. For example, in Poland, the Central Bureau for Statistics conduct-
ed studies on tourist activity on the following samples: 5,500 (1969), 10,000 
(1973), 24,500 (1986) and even a sample of nearly 70,000 respondents14. In 
the past few years, the Tourism Institute provides basic data pertaining to 
tourist activity among Poles. They are carried out on three level represent-
ative scales, comprising of 1,500 people.

Aside from the sample size, significant divergence pertains also to the 
means of classifying people included in the studies. Mainly adults 
(over the age of 18) are inquired. This criterion was used in studies carried 
out in Great Britain, the USA and France. Certain countries lower the age 
limit in their study. In Ireland, persons over the age of 16 are inquired, in 
Portugal and Poland, persons 15 years and older. The lowest age range was 
noted in Italy and Germany, where all persons 14 years and older were in-
cluded in the study. In some countries, only people within specific age rang-
es are included (Finland surveys people between the age of 15 and 7415). 

Means of travel classification and definition of tourist trips 
considerably affect the incapability to compare study results. Divergence in 
this matter pertains both to character and duration of trips. Usually, every 
journey classified as a tourist trip is divided into long- and short-term. The 
assumed criteria are defined as the number of accommodations outside the 
permanent place of residence. In most countries, short-term trips have an 
established upper limit of 3 accommodations16. On the other hand, German 
studies determine long-term trips as lasting a minimum of 5 days. In Aus-
tria, the duration of long-term trips was enclosed in the 4 to 7 week range. 
A quite different situation occurred in Poland, where a specific typology was 
devised. It included: one-day trips, weekend trips (2-3 days), excursions (4-6 
days), long-term trips (over 7 days) and foreign trips (time duration not in-
cluded).

Goal and trip character are also classified in various ways. This es-
pecially pertains to aims and travel motives, according to which they are 
classified as either tourist or other. Many countries do not require special 
restrictions. The only established criterion is the duration of trips (in Aus-

14 In the last case, studies pertained only to participation in several forms of tourism, des-
ignated by the Council of Family Affairs.

15 It is difficult to assess whether criteria based on age groups are employed in some ex-
otic countries. We have no information whether there are studies on tourist activity. Some in-
formation provided by tourist departments in these countries is appalling. Among the 44 stud-
ied countries, over 20 utilized various classification systems. In Malaysia and Morocco, 4 age 
ranges were used. Meanwhile, in Gambia, Haiti and Japan, the 12-15 age group was employed.

16 Only in GB, did short-term trips include all trips which require no more than 1 accom-
modation.



32 WIESŁAW ALEJZIAK

tria and Finland). Other countries exclude certain motives or determine ad-
missible trip standards. The first solution is visible in Germany, where trips 
should be non-profit in nature (excluding business). The second solution 
was assumed in Belgium (the purpose of tourist trips must be unofficial, 
for example, recreation, health, family) in France (health, sport, congress, 
weekend leisure17) ,and in Great Britain (exclusively for leisure). In Poland, 
the following types of trips were considered: non-profit, non-emigration and 
mainly leisure18. 

Study area and time period are also important. Studies are usually 
conducted directly after the tourist season, when there is a great chance to 
obtain valid and comprehensive information regarding the size and charac-
ter of tourist consumption. During that time, studies are conducted mainly 
for the purpose of national tourism policy. Recently, studies are starting to 
be conducted before the tourist season. Their purpose is to obtain the most 
updated forecasts on the size and character of tourist demand (preferenc-
es, direction of trips, planned expenses, etc.). These studies are frequently 
undertaken (independently or by the order of specialized institutions) by 
tourist companies. Certain disaccord relates to the study period. For exam-
ple, in France only trips taking place between 1 October and 30 September 
are considered. Additionally, the whole year is divided into two seasons: the 
summer season (1 May to 30 Sep.) and the winter season (1 Oct. to 30 Apr.) 
[Memento 1990].

It is evident that the most crucial fault in studies on tourist activity is 
the diversified terminology. In particular, we should mention the dif-
ference between scientific and ordinary language. Various definitions and 
their interpretations result in interchangeable or contradictory usage of 
many tourist definitions. Discrepancies caused by the introduction of vari-
ous tourist terms occur in the initial phase of studies, and later in the phase 
of analysing the obtained results. To substantially eliminate interpretation 
differences, proper studies are precluded with a short pilotage. It is aimed 
at verifying content and questionnaire structure. The questionnaire is de-
vised in such a way that all questions are understandable. Interview ques-
tionnaires render the comparability of studies. Their content is usually un-
available. This again, this creates difficulties in conducting a comparative 
analysis19. The greatest disproportions pertain to structure of tourist activ-
ity according to forms of tourism movement. It is common that the people 

17 At the end of the 1990s, France defined the domestic long-term trip. It is regarded as 
every trip (requiring 4 or more accommodations) which cannot be undertaken for the following 
purposes: study, health, due to illness or death of a family member.

18 In 1992, studies conducted by the Tourism Institute also included business trips into 
domestic trips.

19 The institutions which were asked to provide access to questionnaire samples, refused. 
They argued that questionnaires are a basic working tool and source of income.
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inquired have trouble qualifying their tourist trip20. By not being able to rec-
ognize the definition and different forms of tourism presented in the poll, 
respondents usually underline several options. This certainly influences the 
study results. 

In this chapter, we concentrated on the reasons for not being able to com-
pare study results on tourist activity. We described the most significant rea-
sons. The issue of estimation and determination of tourist activity also causes 
some discrepancies. This problem is discussed in the following chapter.

Methods of estimating and expressing (indexing) the level 
of tourist activity

In the scientific literature, we can encounter a few manners of result 
presentation and determination of level of tourist activity. As described ear-
lier, the most common measure used in tourism studies is the so-called tour-
ist activity rate. This term was introduced by G. Labeau, who described 
it as the percentage of people participating in tourism relative to the gener-
al population. According to G. Labeau [1968, p. 43-56], tourist activity rate 
is a measure of tourist progress as well as a very good index for describing 
standard of living. This index has basically two separate meanings. The first 
one, according to Labeau’s proposition, describes the percentage of people 
touristically active relative to the entire population. In this sense, it is pos-
sible to determine tourist activity rate, based exclusively on representative 
poll studies. This was already discussed in the paper. 

A similar method used to calculate tourist activity rate is presented 
by M. Troisi. If we designate Ta as the number of people who, at a specific 
time, depart from location A, and Pa means the number of people residing 
at location A, the resulting ratio Ta/Pa is referred to as the tourist mobil-
ity index. This is a general index, since it refers to the entire population. If 
we consider the Ta/A ratio, we receive a specific index reflecting the habits 
of the social environment [Troisi 1963, p, 28-29]. We should add that resi-
dents living in location A must be aged 15 to 65 (professionally active). Such 
a group of people is bound to travel a lot and possesses adequate purchas-
ing power. 

In some publications, tourist activity rate expresses a different mean-
ing. For example, by dividing the number of tourist trips by number of peo-
ple. In his paper, Kornak writes that in 1975, 3.6 million foreign trips were 
noted in Poland. The tourist activity rate (international) reached a value of 
13.9% [Kornak 1979, p. 35]. It seems in this case, the use of tourist activity 

20 For example, how would you qualify a two day yachting trip? As weekend leisure, 
a form of qualified tourism or simply an excursion?
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rate is improper. The obtained value states that in 1975, each Polish resi-
dent (on average) participated in 13.9% of trips. Due to some imperfections 
regarding the border and hotel methods, this index is not precise. 

The tourist activity rate fully expresses the percentage of people depart-
ing for tourist purposes. We cannot determine many significant features of 
actual and potential demand in respect to tourism. This, in particular, con-
cerns information on forms of tourism movement, travel frequency, the size 
of expenses, etc. The need to possess highly widespread and detailed infor-
mation on tourist activity results in the fact that the usage of tourist activ-
ity rate is unsatisfactory. For some time, scientists have been discovering 
new ways of expressing this index. H. Schmidhauser [1975, p. 53-66] de-
signed a very interesting method. He proposed to calculate three separate 
indices, as shown below21:
• Net travel propensity, which is similar to the term used by G. Labeau;
• Gross travel propensity, which can be expressed as the average trav-

el frequency in a given population;
• Travel frequency, a sort of integrated index being the outcome of the 

previous two.

In order to precisely explain the elaboration of all indices, let us use an 
example [Boniface, Cooper 1988]. Let us assume that in a population of 10 
million people, the following number of people participated in tourist trips:

3.0 million people – 1 time = 3.0 million x 1 = 3.0 million trips
1.5 million people – 2 times = 1.5 million x 2 = 3.0 million trips
0.4 million people – 3 times = 0.4 million x 3 - 1.2 million trips
0.2 million people – 4 times = 0.2 million x 4 = 0.8 million trips
Total: 5.1 million people – minimum 1 time = 8.0 million trips

Source: Boniface G.B., Cooper P., The Geography of Travel and Tourism, Heinemann Profes-
sional Publishing Ltd, Halley Court, Jordan Hill, Oxford OX28EJ, 1988, Appendix Nr 3. Cal-

culation of Travel Propensity and Travel Frequency, p. 204 - 205.

Means of calculating Net Travel Propensity:

NTP =     x 100% =      x 100% = 51%

where:
• NTP – Net Travel Propensity;
• NT – the number of people taking at least one trip;
• TP – the population size.

21 Terminology proposed by the author is given in parentheses.

NP
TP

5.1 mln
10.0 mln
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In the described example, the index of tourist participants for the whole 
population is 51%. This means that one out of two people travelled for tour-
ist purposes at least once.

Means of calculating Gross Travel Propensity:

GTP =     x 100% =      x 100% = 80%

where:
• GTP – Gross Travel Propensity;
• NT  – Net Travel Propensity;
• TP – the population size.

The obtained results show that on average, per one person (it is not im-
portant how many times this person has travelled), 0.8 trips occur.

Means of calculating Travel Frequency:

TF =      =     = 1.57

where:
• TF – Travel Frequency;
• GTP – Gross Travel Propensity;
• NTP – Net Travel Propensity

The last index (previous indices are employed) allows us to weigh the 
results of analysis. This value does not directly refer to either a portion of 
the studied population or to the general population22. The indices and calcu-
lation methods proposed by H. Schmidhauser are noticeably more detailed 
than the tourist activity rate used by G. Labeau. One of the advantages of 
this method is its consideration of travel frequency and usage of an integrat-
ed index that enables averaging the results. Another interesting method of 
determining the level of tourist activity is the so-called Hurdman Index 
[Hurdman 1979, p. 43-49]. The main factor is the number of tourist trips 
per one person. The elaborated method compares calculated quotients re-
spectively. First, we divide the number of tourist trips registered in a coun-
try by the general number of trips worldwide. Secondly, we divide the num-
ber of residents in a certain country by the number of people worldwide. In 

22 The obtained index  was the result of dividing trip frequency related to the entire pop-
ulation by the percentage of people who participated in tourist trips.

NT
TP

8.0 mln
10.0 mln

GTP
NTP

80%
51%
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the first instance, we obtain a share of tourist trips in one country relative 
to a worldwide tourism movement. In the second instance, the share of pop-
ulation in one country to the global population. By dividing the two values, 
we receive Hurdman’s index.

Means of calculating Hurdman’s index (CPGI):

CPGI =

               

where:
• CPGI – Country Potential Generation Index;
• N e – the number of  tourist trips generated by country;
• N w – the number of trips generated worldwide;
• P e – the country population;
• P w –  the global population.

Hurdman’s index is mainly used when making international compari-
sons. It allows us to estimate the percentage of a population in one country 
with regard to world tourism movement. If the result value is equal to 1, 
this means that the number of trips generated by one country is proportion-
al to the share of the world population. If the value falls below 1, this means 
the country’s capability to generate trips is higher than average. 

S. Ostrowski, back in the 1970s, attempted to compare the tourist ac-
tivity of residents in various European countries. He concluded that there 
is lack of information on this subject and that the existing data is simply in-
comparable. He tried to devise an index that would partially compensate di-
versity and deficiency of data. He constructed the so-called tourist activ-
ity coefficient. He calculated this coefficient separately for domestic and 
international trips.

The tourist activity coefficient presents the ratio of the number of peo-
ple using any type of accommodation base relative to the general population 
of a country. Poland placed tenth in the classification comprising of 15 coun-
tries (44.8%, 34.4 million people, 15.4 million domestic trips). The highest 
index was attained in Switzerland (103.1%, 6.4 million people, 6.6 million 
trips) and the lowest in the Soviet Union (12.5%, 256.7 million people, 32 
million trips) [Ostrowski 1979, p. 122].

In the quoted studies, the numbers of foreign travel, registered in the 
official statistics, expressed the measure of activity in international trips. 

Ne
Nw

Pe
Pw
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The analysis was limited to socialist countries23. For that reason, calculation 
of a combined coefficient was only possible for chosen countries24. Two ad-
ditional comparative indices were calculated; they pertained only to leisure 
trips (vacation). The first index described the number of people utilizing one 
accommodation place per annum25. The second described number of people 
participating in leisure trips (per 1,000 persons26).

In one of his early papers, S. Ostrowski suggested yet another way to 
determine tourist activity. His method was based on devising four variant 
indices of tourist activity. This method was very similar to the one just 
described. The four variants are as follows:
• Option 1 – participation in domestic accommodation tourism was in-

cluded as well as foreign trips (in 1972, a value equal to 49% was ob-
tained);

• Option 2 – only holiday trips were included (28.2%). Socialized market 
institutions serving in tourism organized them;

• Option 3 – in foreign trips, children below the age of 15 were excluded. 
The number of domestic trips was decreased by the assessed share of 
children and youth (31.8%),

• Option 4 – unorganized trips were included. They were decreased by the 
estimated number of children and youth that participated (53.1%).
Subsequently, all indices were totalled and divided by four. That way, 

a synthetic index was obtained. It was presented in the form of an arithme-
tic average calculated from all four indices (a value equal to 40.5% was ob-
tained) [Ostrowski 1974, p. 107-109].

J. Passini proposed a quite original method of studying and determin-
ing tourist activity. According to his project, each tourist would be equipped 
with a special questionnaire called Inter Cards. All tourists should carry 
them during tourist trips (especially foreign travel) [Ostrowski 1975]. An-
other interesting method is the so called aggregate leisure index devised 
by A. Pawelczynska [1971]. The author elaborated this index for the pur-
pose of holiday leisure. The method, however, is so simple that it can easily 
be used to determine tourist activity in other forms of tourism. Additional-
ly, it can be used to describe the level of tourist activity. The index is main-

23 This was caused by an alleged absence of data pertaining to foreign trips in western 
countries. In reality, such data was more comprehensive than in socialist countries. Most for-
eign trips were noted in East Germany (12.5 million). In Poland, foreign departures constitut-
ed over 120 million people [Ostrowski 1972, p. 129].

24 The highest integrated coefficient of tourist activity was observed in Czechoslovakia 
(114.1%), East Germany (95.8%) and Poland (80.8%), and lowest, in the Soviet Union (13.5%) 
[Ostrowski 1972, p. 129]. 

25 Poland was placed last with an index equal to 8.1. The highest index belonged to Czech-
oslovakia (38.9).

26 Poland ranked among the top countries, which were members of the Council for Mutu-
al Economic Aid (in Polish: RWPG).
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ly used for a short period of time. This method enables comparisons in any 
designated group. Each leisure trip (based on duration) is assigned a specif-
ic number of points. According to the above, a 2-week trip receives - 3 points, 
a several-days-long trip - 2 points, a one-day trip- 1 point, and the absence 
of travelling – 0 points. Next, adequate point ranges are established. Based 
on distribution of data into proper intervals (according to the number of 
points), the level of tourist activity is determined. For a 5-year period, the 
following ranges were devised27:
• 0 points – lack of activity;
• 1-3 points –  weak activity;
• 4-6 points –  average activity;
• 7-10 points –  high activity;
• >15 points –   very high activity.

An original measure of tourist activity was employed in the studies by 
S. Bosiacki, M. Mocek and Z. Zupanska [Bosiacki et al. 1995]. In 1993, they 
conducted representative poll studies for the purpose of determining the 
level and structure of tourism share of Polish residents. The tourist activity 
was averaged on a household level. The basic measure of tourist participa-
tion was the so-called index of household tourist activity. It showed the 
percentage of households in which at least one person departed for a holiday 
[Bosiacki et al. 1995]. J. Raciborski [1988] also used a method of averaging 
tourist activity, however, his measure of tourist participation was different. 
Similarly as others in recent studies, he assumed that family presents a cer-
tain entirety in which numerous factors influence one another, shaping the 
situation of individual people. Raciborski devised an index called family 
tourist activity balance. The author studies the influence of household 
size on the size and character of tourism consumption. He depicted tourist 
activity as the number of days occurring per one family member participat-
ing in travel and leisure. This method also makes it possible to compare lev-
el of tourist activity both on a macro scale and in smaller groups.

In a similar way, Z. Kruczek [1974] determined the tourist activity of 
Polish students. In his studies, he used the term tourist activity index. 
This index, however, had a different meaning. It related to the average num-
ber of days spent on various tourist events by a statistical student. The val-
ue of the index was expressed as a ratio of tourism movement size (in per-
son days) to the number of students. As opposed to other methods, this par-
ticular one did not require poll studies. The necessary data (concerning the 
number of participants in events organized by various academic organiza-
tions) was obtained from academic branches, the Polish Tourist Country As-
sociation and student academic councils. The index of tourist activity was 

27 In relation to shorter periods (one year, for example) we should utilize respectively low-
er point intervals.
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calculated by dividing the amount of person days by the number of students. 
This enabled calculation of an aggregate index (national scale) as well as in-
dices pertaining to individual academic centres.

A group of scientists in the 1970s studied tourist behaviours of the Pol-
ish youth. They attempted to devise a grade of tourist trip behaviour 
and tourist experience index [Dziewulak et al. 1977]. Based on the anal-
ysis of trips taken in the past five years, six basic types of practiced tour-
ism were designated. The first type consists of people passive in terms of 
tourism; they never participated in a tourist expedition (12.5%). The sec-
onds consists exclusively of tourists travelling by bus (14.5%), meanwhile, 
the third type consists of mobile tourists who participated in bus tours, car 
trips and even motorcycle trips. The last three types pertain to people who 
participated in the described forms of tourism; in addition, they partici-
pated in events organized by qualified tourism. The fourth type relates to 
tourist-hikers (23%). They participated in some sort of hiking trip (lowland, 
mountain, hitch hike) but did not participate in expeditions requiring the 
use of sporting equipment. The fifth type describes tourists participating in 
water-related activities (canoe, sailboat). The sixth type refers to a versa-
tile tourist who possessed various experience in different forms of tourism 
[Dziewulak et al. 1977, p. 263-264]. 

According to the authors, affiliation to a specific type of tourism yields 
a general index of vastly understood tourist activity [Dziewulak et al. 1977, 
p. 268]. In their opinion, the presented typology features a scale of activ-
ity and tourist experiences in which the most valuable were that belong-
ing to qualified tourism. The studies have shown that by practicing at least 
one form of tourism, people can be recognized as tourists. There is a very 
high, positive correlation between affiliation to a specific type of tourism 
and three detailed factors (Fig. 1) 

Fig. 1. Correlation between the affiliation to a specific type of tourism and three factors: 
campfire experience, frequency of weekend trips and possession of tourist equipment.

Source: [Dziewulak, Kosel, Nocuń, Przecławski, Zürn, 1977, p. 262].

Not going anywhere for a weekend

r = 0.93 r = 0.94

r = 0.95
 Not having tourist equipment Never sleeping in a tent
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The scientific literature presents several methods of determining tour-
ist activity. They are usually presented in the form of statistical estimates. 
Various sources of information and databases are used (both original and 
secondary materials). Among the many additional measures of tourist ac-
tivity, we present a few of them:
• Variety and character of practiced tourism;
• Frequency and duration of trips;
• Tourist expenses;
• Membership and activity in tourist organizations;
• Number of tourist awards and authorizations gained;
• Possessing tourist equipment.

The highlighted measures may be employed to determine tourist ac-
tivity of individual people or entire populations. In the latter case, indices 
related to the number of people using accommodation bases are often em-
ployed. These indices also characterize the number of accommodation per 
person (quotient of the number of users and given accommodations). The 
presented measures of tourist activity are expressed either in absolute val-
ues or in percentages of any population. Every method of determination 
of tourist activity, presented so far, has its own pros and cons. We cannot 
find a single method that would precisely describe both the level and struc-
ture of tourist activity and, at the same time, yield a certain aggregation 
of study results. 

Being aware of that situation, the author of this paper (during stud-
ies carried out in Sweden in 1989) employed yet another method of tour-
ist activity [Alejziak 1991, p. 3-21]. These studies have taken into account: 
amount and structure of free time, structure of tourist motivation, furnish-
ing households with sporting equipment and opinions regarding the signif-
icance of tourism and tourism expenses in the studied households. In rela-
tion to tourist activity itself, other elements were considered: participation 
structure (according to form of tourism movement), frequency of trips and 
participation in foreign trips. In all cases, analysis pertained separately to 
the year 1989 and the previous four years. 

Firstly, indices of level and participation for each of the 12 
forms of tourism mentioned in the questionnaire were calculated. 
This index was expressed as the percentage of people participating in each 
form of tourism. It could be compared with the term of tourist activity rate 
previously used by G. Labeau. Subsequently, an integrated index of par-
ticipation in every from of tourism was calculated.

The percentage of people that participated in individual forms of tour-
ism was totalled, the obtained value was dived by 12 (number of forms of 
tourism). In the next phase, using the information on the number of trips, 
the index of participation frequency in individual tourism types 
(Wc) was calculated.
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Wc =      x 100%

where:
• ni – the number of people;
• wi – the number of trips,
• Wc – 100% = 1 trip.

Based on the formula presented above, the weighed arithmetic average 
was obtained. This equation expresses the average number of trips occur-
ring per one person in relation to each tourism form. The average was de-
scribed as index of participation frequency in the given form of tourism for 
an average respondent. Next (by totalling values of all unit indices and di-
viding them by a combined amount equal to 12), an integrated index of 
trip frequency was devised. This index expresses the average number of 
tourist trips occurring per an average respondent.

Conclusions

1. In reference to the chapter, which pertains to the study meth-
ods on tourist activity: So far, versatile (methodologically correct) 
methods on tourist activity have not yet been created. The majority of 
research comprises of surveys. Problems dealt with in study are the fol-
lowing: diversified methodology, peculiar fragmentation of analysed is-
sues and limited means of study comparability conducted at various re-
search centres. This results in the rather limited practical usefulness of 
such studies; it clearly raises some doubts. An important issue that de-
serves attention is the reasons for not participating in tourism. Recent 
studies also depicted total absence of regional approaches. This might 
be due to the fact that studies are conducted on small domestic samples, 
which hinder capturing regional diversity in terms of size and character 
of participation.

2. In reference to the chapter which pertains to ways of deter-
mining level of tourist activity: migrations (not for the purpose of 
making money) have become quite commonly diversified as far as their 
form. Because of that, traditional indices reflecting the level of partic-
ipation in tourism (for example, the tourist activity rate) are not use-
ful, making it difficult to analyse these phenomena. In light of this, we 

n
Σ

i = 1
ni

Σ

wi x ni
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should strive to devise new methods of determining tourist activity. In 
the presented article, new methods of estimating tourist activity were 
devised. In addition, specific indices of tourist activity, incorporating 
presented conditions, were elaborated.
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BADA NIA NAD AKTYWNOŚCIĄ TURYSTYCZNĄ
W EUROPIE – ASPEKTY METODOLOGICZNE I WYNIKI 

(CZĘŚĆ I – OKRES 1945-2000)

DOI: 10.5604/01.3001.0012.0842

Abstrakt

Cel. Analiza badań nad aktywnością turystyczną, które prowadzone były w różnych krajach 
europejskich w okresie od zakończenia drugiej wojny światowej do końca XX wieku. Objęto nią 
zarówno metody i techniki badawcze, jak i sposoby określania (wyrażania) aktywności tury-
stycznej, starając się w każdym przypadku odnosić je do kwestii możliwości porównań wyników 
różnych badań (zarówno w skali krajowej, jak i międzynarodowej).  
Metoda. Podstawową metodą zastosowaną w pracy jest rozbudowana analiza piśmiennictwa 
naukowego dotyczącego badań nad aktywnością turystyczną (analizom poddano prace publi-
kowane w języku polskim, angielskim, niemieckim i francuskim), w której uwaga skoncentro-
wana była na metodologii badań. W pewnym zakresie analizom poddano jednak również uzy-
skiwane wyniki badań, które – pomimo ograniczeń w zakresie ich porównywalności – ukazały 
duże zróżnicowania poziomu aktywności turystycznej pomiędzy mieszkańcami poszczególnych 
krajów.
Wyniki. Przeprowadzone analizy wykazały, że większość badań prowadzonych w całym ana-
lizowanym okresie stanowiły badania sondażowe, które cechowały się wielką różnorodnością 
metod i technik badawczych, niejednolitą terminologią oraz różnymi kryteriami i typologa-
mi różnych przejawów aktywności turystycznej. Badania ujawniły także stosowanie różnych 
wskaźników (mierników) aktywności turystycznej, co dodatkowo utrudniało diagnozy zjawiska 
oraz interpretację wyników, mając tym samym niekorzystne skutki dla wykorzystania wyni-
ków badań w praktycznej działalności. 
Ograniczenia badań i wnioskowania. W artykule zaprezentowano analizy badań prowa-
dzonych do roku 2000. W przygotowaniu jest opracowanie, które podejmować będzie tę samą 
problematykę w oparciu o analizy badań oraz będących ich efektem  publikacji, które ukazały 
się już  XXI wieku.  
Implikacje praktyczne. Badania wykazał, że pod koniec analizowanego okresu, tradycyjne 
metody badania oraz mierniki poziomu  uczestnictwa w turystyce (np. stopa aktywności tury-
stycznej), często nie pozwalały już rzetelne analizy rynkowe i wymagały doskonalenia (zwłasz-
cza jeśli chodzi o kwestię porównywalności badań i wyników prowadzonych przez różne insty-
tucje), czego domagała się branża turystyczna, dla której badania takie stanowią ważny czyn-
nik decydującynie tylko o bieżącej działalności, ale są także ważnym elementem planowania 
strategicznego. 
Oryginalność. Artykuł prezentuje jeden z najpełniejszych przeglądów badań nad aktywnoś-
cią turystyczną, zwłaszcza jeśli chodzi o analizy metodologii badań nad tym zjawiskiem. W pra-
cy zaproponowano także nowe sposoby szacowania oraz wskaźniki aktywności turystycznej, 
uwzględniające wspomniane wyżej uwarunkowania.
Typ artykułu. Artykuł o charakterze przeglądowym, analizujący wyniki wielu badań empi-
rycznych.
Słowa kluczowe: aktywność turystyczna, metodologia, terminologia, sondaże, dobór próby, 
kryteria klasyfikacji, porównywalność badań. 



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /SyntheticBoldness 1.00
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /FRA <>
    /ENU (Use these settings to create PDF documents with higher image resolution for improved printing quality. The PDF documents can be opened with Acrobat and Reader 5.0 and later.)
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308000200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e30593002537052376642306e753b8cea3092670059279650306b4fdd306430533068304c3067304d307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e30593002>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
    /KOR <FEFFd5a5c0c1b41c0020c778c1c40020d488c9c8c7440020c5bbae300020c704d5740020ace0d574c0c1b3c4c7580020c774bbf8c9c0b97c0020c0acc6a9d558c5ec00200050004400460020bb38c11cb97c0020b9ccb4e4b824ba740020c7740020c124c815c7440020c0acc6a9d558c2edc2dcc624002e0020c7740020c124c815c7440020c0acc6a9d558c5ec0020b9ccb4e000200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /CHS <FEFF4f7f75288fd94e9b8bbe7f6e521b5efa76840020005000440046002065876863ff0c5c065305542b66f49ad8768456fe50cf52068fa87387ff0c4ee563d09ad8625353708d2891cf30028be5002000500044004600206587686353ef4ee54f7f752800200020004100630072006f00620061007400204e0e002000520065006100640065007200200035002e00300020548c66f49ad87248672c62535f003002>
    /CHT <FEFF4f7f752890194e9b8a2d5b9a5efa7acb76840020005000440046002065874ef65305542b8f039ad876845f7150cf89e367905ea6ff0c4fbf65bc63d066075217537054c18cea3002005000440046002065874ef653ef4ee54f7f75280020004100630072006f0062006100740020548c002000520065006100640065007200200035002e0030002053ca66f465b07248672c4f86958b555f3002>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


